y Click to Call For Mobile Ads

Google Confidential and Proprietary



Click to Call Search Ad Formats at a Glance

Ad Format

(listed alphabetically)

Availability

Can show with:

Description

Benefit

Call Metrics,
Location Extensions,

Call-only Creative features a clickable
phone number and an un-clickable

Call-only Creative gives
advertisers the flexibility to

Call-only Creative Global Phone Extensions, display URL. A functional website URL is create campaigns solely
Vanity Phone Numbers still required for this ad format. focused on driving calls to
their business.
Call Metrics provide advertisers with call
duration and caller area code information for . .
. Call Metrics provides
. phone leads generated by their AdWords . .
. Call-only Creative, . . . . advertisers with a greater
Call Metrics US only . . campaigns. Since a dynamic Google Voice :
Location Extensions, : . o level of detail about phone
. number is assigned to the ad, advertiser's .
Phone Extensions L . leads generated by their
actual destination phone number will not AdWords campaians
be visible and this feature will not work paigns.
with Vanity Phone Numbers.
Location Extensions enable advertisers to Location Extensions help
Call-onlv Creative include a local business phone number and advertisers reach
Location Extensions Country List Y ’ address in their mobile ads. The ad will customers who are on-

in help center

Phone Extensions.
Vanity Phone Numbers

display a clickable phone number and a
clickable, expandable map with the
advertiser’s location.

the-go and close to point
of sale.

Call Metrics,
Call-only Creative,

Phone Extensions enable advertisers to
include a national, business phone number in

Phone Extensions help
national advertisers drive

Phone Extensions Global Location Extensions their mobile ads. The ad will display a calls to a central call
Vanity Phone Numbers, national clickable phone number. center.
An enhancement to Phone Extensions, Vanity
Call-onlv Creative Phone Numbers let advertisers display an Vanity Phone Numbers
Vanity Phone Numbers US only y ’ alphanumeric phone number in their mobile ad | help customers easily

Location Extensions,
Phone Extensions

e.g. 1-800-VENDING. Note that Vanity Phone
Numbers are not compatible with Call
Metrics.

recall the advertiser's
phone number.
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Which CTC Ad Format Works Best?

For Additional
Reporting

For driving calls to a

For driving foot traffic

national call center to a physical location

Phone Extensions Location Extensions Call Metrics*
Call-only Creative

Vanity Phone Numbers

*Note that reports for all CTC ad formats are available in on the Campaign Summary page.
Call Metrics provides an additional level of reporting and is available for all CTC ad formats with the exception of Google Confidential and Proprietary
Vanity Phone Numbers.



Driving Calls: Phone Extensions
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About 4,930,000 results

Esurance Auto Insurance Sponsored Links

Call Esurance Now Save on Auto Insurance
esurance.com

(877) 713-1286

Your Quote & Save on Auto ...

See how much you can save on reliable,
affordable car insurance. Get your free quote
online or over the phone and compare auto ...
www.esurance.com/ - Options v

GEICO | GEICO Car Insurance. Get
online auto insurance quotes and ...
Free online car insurance quotes. More than
auto insurance, get quotes for motorcycle
insurance, ATV, RV, homeowners, renters, ...
Manage Your Policy - Contact Us - Get A Quote

www.geico.com/ - Options ¥

What is it:

Click-to-Call Phone Extensions enable advertisers to
display a national, clickable phone number in their
ads, giving customers the option to make contact by
clicking on the business phone number or by visiting
the business website.

How does it work with other extensions:

If both Phone and Location Extensions are enabled for a
campaign, our system will display the number from the Phone
Extension and the address from the Location Extension.

Works for:
Advertisers who interface with customers via a website and
a call center e.g. Esurance, Nordstrom.

Does not work for:
Advertisers who cannot fulfill national orders e.g. pizza
restaurant, nail salon.

Use case:

A national retail advertiser with a call center wants to give
customers the option to directly connect with a sales
representative via a mobile ad.
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Driving Calls: Call-only Creative
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Lou’s Italian Pizza Sponsored Links

Get 2 medium pizzas for $10. Call and order
right now!
www.lousitalian.com

& 650123-4567  Additonal charges may apply

Frankie’s Pizza

Calzones, pizzas, sandwiches, and other delicious
Italian foods. We Deliver!

www_frankiespizza.com

Pizza Hut

Home of America's favorite pizza, delivering delicious
hot pizza and WingStreet Wings ...

Www_pizzahut.com

Pizza Carryout - Little Caesars Pizza
Visit Little Caesars Pizza online to find a pizza store

nearest you. See our menu, order a carry out and ...
ittlecassars com

Googlc

What is it:

An enhancement to the Phone Extensions ad format, the Call-only
Creative features a clickable phone number and an un-clickable
display URL. This functionality gives advertisers the flexibility to

solely focus on driving phone calls to their business with their mobile

ad campaigns. A functional website URL is still required for this ad format.

How does it work with other extensions:

Call-only Creative is enabled via a check box in the Phone Extensions
interface and is compatible with other all Phone Extension ad formats. If
both Call-only Creative and Location Extensions are enabled for a
campaign, a clickable phone number and an un-clickable business
address will show in the ad.

Works for:

Advertisers who experience better conversion rates over the phone and
would like to solely focus on calls with their mobile campaigns e.g.
Esurance, Charles Schwab.

Does not work for:
Advertisers who do not have the capacity to handle calls e.g.

e-commerce site.

Use case:
An insurance salesman knows he gets great conversion rates over the
phone and wants to specifically focus on drivinchaIIs to his business.
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Driving Calls: Vanity Phone Numbers
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About 4,120,000 results

Popular VENDING Machines Sponsered Links

The Most Popular Soda/Snack Vending
Machines. Absolute Cash Cows!
www.1800VENDING.com

1-800-VENDING

Vending Machines;Soda Vending
Machines:Candy vending machines ...
Vending machines for your route, including
quality soda vending machines and snack
vending machines. Choose from our huge
selection ...

Snack Vending Machines - Soda Vending Machines

www.vendingmachinesunlimited.com/ - Options ¥

Vending Machines New or Used - Buy

or Sell Vending Machines, Cargo ...
Vending Machines Used & New - Buy or sell your
vending machines, cargo trailers & concession
trailers with USEDvending.com for ...
www.usedvending.com/ - Options v

Googlc

What is it:

An enhancement to the Phone Extensions ad format, Vanity Phone
Numbers enable advertisers to display alphanumeric phone
numbers in their ads.

How does it work with other extensions:

Vanity Phone Numbers are enabled through Phone Extensions

and and are compatible with Call-only Creatives. Vanity Phone
Numbers are not compatible with Call Metrics. If both a Vanity Phone
Number and a Location extension are enabled for a campaign, our

system will display the vanity number and the address from the
Location Extension.

Works for:
Advertisers who are based in the U.S, have a vanity phone number

and want to ensure customers easily recall their contact information
e.g. 1-800 VENDING.

Does not work for:

Advertisers who do not have a vanity phone number or are not based
in the United States.

Use case:
A retail advertiser wants to ensure potential customers easily
remember his phone number.
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Driving Foot Traffic: Location Extensions Go glé"\,"

What is it:

Location Extensions let advertisers include a location
specific business phone number and address in their ads.
ads will display a clickable phone number and a clickable,
expandable map with the advertiser’s location.
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How does it work with other extensions:
m— T If both Phone and Location Extensions are enabled for a
e campaign, our system will display the number from the Phone

Visit our Store Today!
www.flowers-to-the-world.com

(650) 1234567 | o= 1600 Amphitheatre Parkway Extension and the address from the Location Extension.

Works for:

Advertisers who have with a local phone number and a
physical location e.g. a particular Starbucks coffee shop
or a local hair salon.

Does not work for:
Advertisers who do not have a physical brick and mortar location
e.g. ING Bank.

Use case:
A local pizza restaurant wants to reach customers who are close
by and are ready to take immediate action.
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Reporting: Call Metrics
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Room & Board Furniture
Handcrafted, American-made. Shop Online or At
a Store Near You
yw.roomandboard com
(888) 359.6826
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What is it:

Using a dynamically assigned Google Voice number, Call Metrics
provide campaign-level statistics on the number of phone
leads AdWords ads have generated including call duration and
caller area code.

How does it work with other extensions:

Call Metris are enabled in the Phone Extensions interface and will
work with Call-only Creative. However since this feature utilizes a
dynamic Google Voice number, it will not work with Vanity Phone
Numbers. While Call Metrics are compatible with Location
Extensions, we recommend this feature for advertisers who
respond to leads nationally and use only a few phone numbers.

Works for:
Advertisers who want greater insight into calls driven by their
AdWords ads.

Does not work for:

The Call Metrics functionality is not compatible with Vanity Phone
Numbers. Advertisers using Vanity Phone Numbers will not be able
to receive Call Metrics data.

Use case:
A call center manager wants to get more information about calls
driven by his AdWords ads
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